


































Abstract. The Abstract should engage the reader by telling him/her what the paper is about and why they should read it. The authors must make a clear statement of the purpose of the paper and the research question. It is also necessary to indicate the research design and methodology. The Abstract should then briefly describe the work to be discussed in the paper and also give a concise summary of the findings. The Abstract should be limited between 150 and 250 words. 
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· Articles submitted to Management & Marketing journal should be original and unpublished, and not under evaluation for publication in another journal/book. 
· We may, though, accept extended and revised versions of conference papers. Papers we would like to publish are those that contribute to the theoretical development of the field, challenging the conventional wisdom in management and marketing, or those that present empirical or design based research results in business. Also, we welcome papers that present literature reviews, and papers that bring fresh perspectives on old topics. Authors should integrate their papers within the vision and mission of Management & Marketing journal.
· The authors must search the archive of the Management & Marketing journal in order to include in the References list papers published in the journal in connection to the paper’s topic.
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2. Main body (Times New Roman, 14pt.)
(12 pt.)
· Papers must have between 5,000 and 10,000 words in length, including abstract, figures, references and appendices. 
· Before submitting your paper, please ensure that it has been carefully read for typographical and grammatical errors. If English is not your first language, please have your paper proof-read by an English speaking person. Papers will be returned if the standard of English is not considered to be good enough for publication.
· Papers should be submitted as a .doc or .rtf attachment by email to office@managementmarketing.ro
· Papers must not be sent in PDF format and should not be zipped.
· Once the paper is submitted:
· It will be checked for compliance with the Journal’s editing requirements.
· If the editing requirements are met the paper will enter a blind review process.
· The results of the blind review process will be communicated to the author and if any recommendations from the reviewers the author will be asked to submit an improved version of the paper. 
· The final decision concerning the publication of the paper will be taken by the Chief Editor.
· Set the page size to A4 with margins of 2.54 cm all around. Please do not insert headers, footers or page numbers. Do not refer to page numbers in your text as these will be changed.
· Do not use multiple columns.
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1 Heading 1
1.1 Heading 2
1.1.1 Heading 3

· The main body of the text should be in Times New Roman, 12 point, single spaced and fully justified. Please use normal capitalization within the text and do not use bold face for emphasis. Italics are acceptable. All headings should use initial capitals only, excepting for use of Acronyms.
· You can include bulleted or numbered lists.
· Figures and tables should be placed as close to their reference point in the text as possible. All figures and tables must have titles and must be referenced from within the text. Avoid colour diagrams as the journal will be printed in black and white. 
· A table example is presented in Table 1. The main body of the table should be in Times New Roman, 11 point, single spaced.  
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Figure 1. Example of figure (Times New Roman, 11 pt., Bold, Single Spaced, Center)
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